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 Executive Summary  

PMJDY clients value, but don’t use, the 

bank for all financial needs. 

Box 1: Read more about Women’s World 
Banking’s engagement with Jan Dhan 
customers 
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There is a strong market opportunity to engage women in actively using 

their accounts and trying new products. 

Early data show that trained agents and savings incentives increase 

usage. 
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TABLE 2. SAMPLE STRATIFICATION 
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 PMJDY Customer Behavior by Gender 

TABLE 3. DEMOGRAPHIC DIFFERENCES BY GENDER 
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FIGURE 1. REASON FOR OPENING PMJDY ACCOUNT BY GENDER 

FIGURE 2. PMJDY ACCOUNT TRANSACTION TYPE BY GENDER 
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FIGURE 3. SAVINGS LOCATION BY GENDER 

FIGURE 4. SELF-REPORTED ANNUAL SAVINGS IN PMJDY ACCOUNT BY GENDER 
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FIGURE 5. SAVINGS GOALS BY GENDER 
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FIGURE 6. TRANSACTION LOCATION BY GENDER 
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FIGURE 7. MOBILE PHONE OWNERSHIP BY GENDER 
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 Profiles of Women PMJDY Customers 

• 

 

• 

•  

TABLE 4. PROFILES OF WOMEN PMJDY CUSTOMERS 
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TABLE 5. GEOGRAPHIC DISTRIBUTION OF CUSTOMER PROFILES 

FIGURE 8. SAVED ANY MONEY THROUGH PMJDY ACCOUNT BY CLUSTER 
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FIGURE 9. SAVINGS VOLUME IN PMJDY ACCOUNT BY CLUSTER 
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FIGURE 10. USAGE OF JAN DHAN ACCOUNTS 
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FIGURE 11. ENROLLMENT IN INSURANCE 

FIGURE 12. USAGE OF INSURANCE 
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Box 2: Savings Personalities 
An excerpt from “The Power of Jan 

Dhan” 

• 
• 
• 
• 
• 

https://www.womensworldbanking.org/wp-content/uploads/2021/08/WWB-The-Power-of-Jan-Dhan-Report-Web.pdf
https://www.womensworldbanking.org/wp-content/uploads/2021/08/WWB-The-Power-of-Jan-Dhan-Report-Web.pdf
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 Recommendations for Policymakers and 

Practitioners 
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Box 3: Jan Dhan Plus for increased engagement 
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